Elements of Industrial Distribution
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Distribution is an often invisible function in the many stages of
transforming raw materials (unprocessed natural products used
in manufacturing) into finished products that appear in stores or
are used to keep our communities and the economy working.

Atthe most basic level, those who have products to be used or
consumed are suppliers. Those who purchase products to use or
consume are customers. Often suppliers do not have the capacity
to efficiently reach and serve customers, even if they have the right
product to meet customer needs. And customers may not have the
resources to seek out and obtain the best products and services to
meet their business needs.

Physical distribution is the process by which products move from
suppliers atthe point of production to customers at the point of use
or consumption. Distributors, or companies in the business of
distribution, are also responsible for procurement, sales, service,
technical assistance and problem solving related to products as
well as storage and transportation of products. Distributors serve
both suppliers and customers.
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Welcome to Your Schedule!

Click on a class name to begin the class or to continue where you left off. You may also use the links in the right-
hand columns to display your test results, review your notes, or browse through our class-related resources.

If you have completed a class, a certificate will appear. Click the link to view and print your cerificate. (Mote: A class is
completed only if you have viewed all lessons and taken the Final Exam.)
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Step 2: Once logged in, click on class you would
like to start
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Step 3: From Class Overview you can choose to:

=  Begin class by clicking on Start Class 9 Take Pretest

= View/Print Class Outline - Take Final Exam

9 View/Print Class Objectives & Rate Class

= View/Print Class Vocabulary = Download PDF version of class




/= Career Ladders and Industrial Dist tion Il - Windows Internet Explorer

G@ |45 hitpsffww.toolingu. comske_studentcass_template. aspi7student,_ID=ptdaticlass_ID=5321108kesson=17num lessons= ¥ | 43| X | [ /2.

Step 3: Navigating within the |= = e e o -

Y7 - Q'lwahsexd!_i" [% Bookmarks~ 1 Settings ~ | @Mmsr'_and ~ i Myspace ) News ~
Elements of ID coUurse | & oo | S ——
. Printable Version @, Multmedia Settings W Survey &5 Content Help?

<> TOOLINGU ID Fundamental Organizational Overview

confidence 1o compete

Custom: PTDA Department

| Lesson: 170117 Completed: ss%

Holding the mouse over
bolded text will display the
term’s definition

SKip To Lesson: | 17 of 18 | Career Ladders and Industrial Distriby |
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While many positions in industrial distribution use the same skills
and have the same general requirements as positions in other
industries and sectors, several positions in industrial distribution
career pathways are both crifical to distributors and have
characteristics particular to distribution

Several positions common in industrial distribution with skill and
experience requirements specifically related to distribution include:

» Customer Service Representative
» Inside sales
Class Vocabulary

Inside Sales - also called Distribution nager
Sales Specialists, these employees
typically work with customers and
potential customers by phone or e-
mail to generate sales and be a point
of contact for requests and
information
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You can navigate to any lesson
within each class by using the drop
down feature ‘skip to lesson’

Professional level positions in industrial distribution, in general,
will require the following basic skills
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+ Problem solving skills.

Several common career paths in industrial distibution include:

+ Customer Senvice Representative—Inside sales—Outside
Sales

+ Warehouse—Counter Sales—Inside sales

+ Qutside Sales—Branch Manager

» Qutside 3ales—Regional Manager—Vice President of
Sales

+ Inside sales—Product Specialist

There is no sudio for this lesson.
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Admin Instructions

Click on student
name to view
individual progress

Individual student report
iIncludes data such as:

Time spent in class
Percentage complete

Total time spent on tests
Average pretest score
Average final exam score
Login history

Number of lessons viewed
Detail report of all test scores

Detailed report of class progress
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Link to printing certificate of
completion for course
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Individual Student Report

The information below details the progress of an individual student. All the
information that Tosling U stores abouta studentis displayed on this page
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Below is a list of fhe classes the student is currently taking. Classes that are highlighted in blue h
Classes that are highlighted in red have been completed BUT the minimum score set by the admin
bocn met To print a comficate for a Student dlick he Print Cortificate icon noxt to the camploted oia.

& been completed.
trator has HOT

You can also remove 3 class that the student has not yet started by clicking the red X" next to the class tifle

Total Time Spentin Tests
Number of Tests Taken:

Ayerage Pretest Score

0 hour(s) 46 minute(s)
7
85.00 %

S = o S
&

ID Fundamental Organizational Overview
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Industrial Distribution Functional Operations Overview 21 0 hour(s) 56 minute(s)

ID Customer Senvice and Sales
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Print Certificate
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Average Final Exam Score: 85.81%
Company Average Pretest Scare:  75.24 %
Company Average Final Exam Score: 86.06 %

TU Average Pretest Score: 6865 %
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Student Test Scores You can alsg check for loging during the Final Exam! (¥
Below are the test scores for every test the student has taken. Click on the Recap link to see all of the test questions.
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ID Customer Service and Sales Final 10/7/2008 2:34:54 4 96.15% | Recap
Exam PM
D Customer Senvice and Sales Pretest  10/6/2008 6:38:30 | 1 80.00% Recap
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